Principles for ethical content creation
1. Start with care, not assumptions:
a. Avoid assuming prior knowledge or skills
b. Respect different cultural, social, and lived experiences
c. Design content to support, not overwhelm

2. Be honest about limits and uncertainty
a. Acknowledge what the content can and cannot do
b. Be transparent about risks, trade-offs, and gaps
c. Avoid overstating impact or guarantees

3. Promote critical thinking, not passive consumption (content should encourage people to question, reflect, and make informed choices)
a. Explain why something works, not just how
b. Encourage users to think about sources, power, and influence
c. Avoid “do this, don’t think” instructions

4. Respect agency and autonomy
a. Present options, ask questions rather than prescriptions
b. Avoid shaming, fear-based messaging, or pressure
c. Support informed choice, including the choice not to engage

5. Observe safety and inclusion
a. Be mindful of privacy, safety, and digital risks
b. Avoid stereotypes, deficit narratives, or tokenism
c. Consider how content might be misused or misunderstood

6. Use clear, accessible language
a. Avoid jargon and unnecessary complexity
b. Explain terms clearly and patiently
c. Use examples grounded in everyday life

7. When creating content for and with community, value lived experience as knowledge
a. Include community voices, stories, and perspectives
b. Treat lived experience as expertise
c. Avoid speaking for people when you can speak with them

8. Be Accountable and Open to Feedback
a. Invite feedback and critique
b. Be willing to revise, withdraw, or improve content
c. Reflect regularly on impact and unintended consequences


Ethical content creation is not about getting it “right” once. It is about continually reflecting, listening, and responding to changing needs, contexts, and digital realities which are fluid and ever changing.
